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November 30, 2009

Jonathan S. Adelstein 


Lawrence E. Strickling
Administrator 



Assistant Secretary for Communications and Information 

Rural Utilities Service 

Natl Telecommunications and Information Administration

U.S. Department of Agriculture 
U.S. Department of Commerce

1400 Independence Avenue, S.W. 
1401 Constitution Avenue, NW

Washington, DC 20250 

Washington, DC 20230

Re: Broadband Initiatives Program and Broadband Technology Opportunities Program – Joint Request for Information; RIN: 0660-ZA28; Docket No: 0907141137-91375-05 
Dear Administrator Adelstein and Assistant Secretary Strickling:
We applaud your dedicating $150 million for Sustainable Broadband Adoption projects during the first round of applications for the Broadband Technology Opportunities Program (BTOP).  However, as indicated by the substantial funds requested for adoption during the first round – nearly $2.5 billion – a significant increase in the availability of funds for adoption is warranted in the second round of applications.  In order to ensure that our nation’s investment in broadband produces the most benefit to the country, we must work towards both sustained adoption and smart use by providing digital literacy and citizenship programs for children and families.  We urge you to dedicate $500 million for comprehensive digital media literacy programs for America’s kids, schools and communities.

As we work to bring the economic and educational benefits of broadband to every home, school and neighborhood in the United States, we must also ensure that parents and educators are prepared to help children learn how to navigate the digital media world, including how to find age-appropriate and educational media, and how best to avoid dangers online.  If we invest wisely in digital media literacy and education, we will achieve sustained adoption and smart use of broadband, create new jobs, and prepare our children for the high tech jobs of the future.

One of the primary reasons why some consumers have not adopted broadband is related to perceived value and relevance.   According to the Pew Internet & American Life Project’s Home Broadband Adoption 2008 study, nearly fifty percent of adult non-users cite relevance (or irrelevance) as a reason why they do not go online:

· 33% of non-users say they are not interested, 

· 9% say it is too difficult or frustrating, 

· 7% say it is a waste of time.
  

Along the same lines, a 2008 Connected Nation survey asked consumers why they do not have broadband at their home.  44% answered “I don’t need broadband,” compared with 23% who said it was “too expensive,” and 14% who said “broadband is not available in my area.” 

Especially in underserved communities, parents and teachers may not recognize the educational and economic potential of broadband access and digital technology for themselves and their children – and may be even more concerned about the potential dangers of the digital media world.  Digital literacy programs will build awareness of the benefits of broadband, the Internet and digital technology, while also helping parents and teachers address concerns about the potential dangers of the digital media world. 

Through digital literacy and citizenship education, we can ensure that America’s kids have the knowledge, ethics, and skills they need to harness the educational and economic power of the digital world, and to avoid its potential dangers.   Families and educators need to teach children to be media savvy and safe, to search for age appropriate content, and to be careful and ethical with regard to their own digital conduct.  And to do this, parents and teachers need guidance and training as well.

The nation whose children best harness the educational and creative powers of digital media will write the economic and educational success story of the 21st century. Digital media is bringing significant changes to the ways that kids live and learn – and those changes can create opportunities or pose potential dangers. We need to fund teachers, curricula, and parenting tools that prepare kids and adults to better understand and manage media’s role in their lives. The emerging fields of digital literacy and citizenship are the keys to that preparation, and to ensuring that our broadband investment brings the rewards our nation requires.

Digital literacy and citizenship for children and families must be a national priority.  We must provide the tools, guidance and training necessary to ensure that all of America’s kids can access and utilize the educational and economic power of the digital world, and the Recovery Act broadband investments are the place to start.  We call on you to dedicate $500 million of the remaining BTOP and BIP funds for comprehensive digital media literacy programs for America’s kids, schools and communities.

Sincerely,

James P. Steyer

Founder and CEO

Common Sense Media
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