NOTICE OF MEETING

On March 12, 2009, Tim Sloan, Dennis Amari, and Jim McConnaughey of NTIA’s Domestic Policy Office convened a meeting with Dr. Robert Loube of Rolke Loube Saltzer Associates, and Apex CoVantage’s Shashikant Gupta, Jay Pagadala, and Bill Jamison.  The purpose of the meeting was to discuss the Apex-Loube methodology for creating “intelligent” maps of broadband services availability and adoption.   The consulting team made the following points:

· The Apex data model identifies remote terminals and places served, unserved, and under-served.  First a base map is developed, then a cost model using Census blocks is built.  Provider data is collected and geo-coded, creating served area boundaries. Apex conducts a scientific field-study that corrects inaccurate boundaries.  The field survey uses GPS, gauges broadband speed, and is designed to educate customers.
· A field survey is essential to ensuring accuracy of coverage data.  Provider data is a starting point but has proven to be inaccurate.  The FCC 477 data – even the new Census tract data base that replaces the zip code framework – masks unserved areas and is too aggregated to provide the needed level of accuracy.
· The company’s goals are to create an intelligent map based on consistent and 99 percent accurate data.

