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Luis J.Torrcs Llompart, CPA 
Treasurer Dear Mr. Brown: 
Esperanza Parros- Picld 
Secretary As you may know the Hispanic community is the fastest growing minority 

population in the U.S., constituting 43.5 million of an estimated 299 million 
Americans. By the year 2020, citizens of Hispanic origin will comprise 17 percent of 
the U.S. population. It is plausible to assume that Hispanic households because the 
median family income for Hispanics is well below the national average, $34,397 
compared to $50,046, will be very dependent upon the DTV conversion coupon 
subsidy program in order to maintain access to over-the-air broadcast programming. 
The program ensures a continuation of over-the-air broadcasting to households after 
the government-mandated shut off of analog television broadcast signals occurs. The 
United States is the third largest Hispanic consumer marketplace in the world. It is 
clear that the successful implementation of the program is extremely important to the 
Hispanic community. Because of the unique importance of this to the Hispanic 
population, it is imperative that the National Telecommunications and Information 
Administration (NTIA) ensure that the program includes a significant public education 
and outreach effort targeted to the Hispanic population. 

The United States Hispanic Chamber of Commerce (USHCC) Foundation 
wants to ensure successful implementation of the DTV coupon subsidy program and 
we would like to offer our services to ensure this end. We urge NTIA to include a 
program component that focuses specifically on the Hispanic population. The 
USHCC Foundation is well positioned - given our access to over 200 local Hispanic 
Chambers of Commerce and Hispanic business organizations and our connection with 
millions of Hispanic consumers, to ensure that the DTV coupon subsidy program is 
effectively understood and implemented with respect to Hispanic Americans. 
Through our network of relationships with business and consumers, we are uniquely 
qualified to provide a 360-degree solution that will ensure that Hispanic Americans 
are not left behind with respect to this important program. 

The USHCC Foundation is part of many successful private and public sector 
relationships. All of our projects and initiatives seek to directly touch and positively 
impact our core constituencies. Some partnership examples are as follows: 

"II'HERE LATINO ENTREPRENEUER AND BUSINESS OPPORTUNITY MEET" 
2175 K Street, NW Suite 320 Washington, DC 20037 . Telephone (202) 429-0516 . Fax (202) 429-0835 

www.ushccfoundation.org 






