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Tim Rios Community Develepment Group
Senlor Vice Prosident RAO5 North Fresno Strent
WELLS Suite 230
FAI% ég Fresno, CA 93720

559 261-0168 Fax
tloxtimiawallefargo.com

September 15, 2006

Mr. Milton Brown

Dffice of the Chief Counsel
National Telecommunications and
information Administration

U.S. Department of Commerce
1401 Constitution Ave, NW
Washington, DC 20230

RE: Docket Number 060512129-6129-01

Dear Mr. Brown:

The purpose of this letter is to urge the Mational Telecommunications and Infarmation
Administration (NTIA) to explicitly include a Hispanic outreach component to the DTV
coupon program. We understand that the U.S. Hispanic Chamber of Commerce
Foundation (USHCCF) has submitted comments making a similar request and offering
their services o assist in camying out a national outreach and educational effort
designed for the coupon program. Wells Fargo echo’s the comments of the USHCCF
and urges you to give these suggestions serious consideration.

Wells Fargo has a strong relationship with Hispanic Americans. We have a robust and
growing relationship with the USHCCF and have worked with organizations such as
USHCCF and others to help foster opportunity among Hispanic businesses and
consumers. Numerous Hispanic households are going to be reliant upon the DTV
coupon program in crder to maintain access to over-the-air broadcast programming,
Therefore it is imperative that NTIA includes a specific outreach and educational
component to the DTV coupon program.

The USHCCEF is well positioned through its relationships and expertise to conduct a
successful national outreach and educational program to the Hispantc community. We
pledge our cooperation and assistance if the USHCCF is to play a role in the coupon
program that will aid in ensuring its success.

Thank you for your sonsideration.
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